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Outline of Presentation

+ \Why Secial marketing aneWila SN G?

+ \What did werdo? Andrhow dicMWErde
it?

+ What did we achieve/Results?

+ What lessons/conclusions derwe

draw from what we haVve aoney/arne
doing?




Fple WaZ aiplel Y/ rleis

+ Hundreds/thousands/milions sl
lack sanitation

+ In slums, poor sanitationrexXpPosEs

dwellers to much RIgRENR FISKS Gff
iInfectious diseases

+ Innovative/newy/supplementary
methods are needed! to addiress
sanitation crisis




VWhERNSISEEIZINieIEReR:

+ the design), ImplementaticnranE  ControINC;
progirams calculateartonniiueERcE the
acceptapility, off I IRVGIVES
considerations of:

— product planning), Pricing, comimunlcationy
distribution and marketing researciis

+ The social marketing appreach
WhICRFCan 19e

marketed using commercial marketing
principles of

— product,

— price,

— promotion, and

— Place

(the 4 Ps)




VWhiaiHsSrseciaiNneke e

+ Socialfmarketinghs demaRENE6 N Nl;
USES a sthategic, mManagErNProCESS O]k
— assessing andl respendingrtoreltneEeds),
— creatingl demand, ana then
— settingl achievable; and meastifaplergeals

+ Demonstration: off gains firom limpreVvead
sanitation lures uninterestedrpeople te
take initiatives to build atrines anad
adopt/learn better hygiene practices




WWVglete elfel e ele) ziprel rlovy clle
\\e elo) 17

+ Formative researchr — Why ne
latrines, and Wiy, SpeCIiicHatrHNES?
WhY Is garbage; poeriV i managea?

+ Training
—Latrine types and construction
— Solid waste management

+ Construction of demonstration
Eligll=s




VWRadIghWerd eraneNieWadIe
WENE oM

+ AWareness and demandrcreation
— Community, sanitatien CENLESR
— Sensitisation and preomotion  cCampalgns

— Latrine; catalog
— Exchange visits

+ Revolving fund for latrine
construction

+ Solid waste recycling center




W\ glete elfel e finlel siplel \wWielzit eljel we
ACHIEVEY

+ From formatiVe reseakrechrancrield
Visits, we founa:......




INEIRIRGES
+ raining foRmMasens ancrcEmmItIRIGY,
MEmMBEKRS




ConstiucioR e aiNENNEUEIS

+ [Latring types: thiat aid net
exist In| the; communicy, exd




| atrine models

+ Models with ieatlresHordiashiEaReEra ez
were alse Incldaea




CommuURi/SaniaieirceneEsSEUICES

+ |Latrine models used _
» Procltiets fronn) Wezinle of

fECYCIED proaucts, maimiy,
polyethyiene

e ———

Production of fuell briguettes




Sensitsation/iEdlcaon
+ Dramima
+ Promoetional materials
+ EXchamnge Visits




AChHIeVements

+ Operational saniFCenter, measenstanelinked
to people (at least 2 VisitorsrpERWEEKS
seeking Infermation)

+ Information on' latrine options
+ Over 50 women actively invelvedin weaviing

+ At least 30 hh & communailf latrines Serving
over 2000 people

—-Scaling-up the adoption using funds PereWER
from SACCOs; 3 SACCOs registered

— cooperation with landlords and tenanits

+ Over 200 households invelved in seurce-
separation and composting




Conclisions/fecomimeENc2eRS
+ [The secialmarketing appreachNsiIaislENm
scaling-utprsanitation

+ Focus shoeuld not be enrlatfines) etier
Income generation opportURities Doost

morale

+ Focus on creation & communication: o

value from improved sanitation
+ Enforcement as support
+ Awareness creation, sensitisatieny.

education s

+ Soft loans t
repayment

nould be continuous
nrough SACCOs — Increase

Deriod say to 1 year




ACKNGWIECEEIERDS

+ Thanks go to:

— WaterAid (UgandapandrFrenchtERlassy,
in Kampala, Uganda fior ftRdinagrthe
Project

— the.dedicated staff at SSWARSH e the
good Work

+ Details at:
http://WwWw.Ssswarsudanda.ord




